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	Course Description Approximately 100 words: This course is a mixed design including qualitative and quantitative data gathering for both descriptive and exploratory purposes. The fundamental research question is how do the recovery needs of residentially unstable substance abusers who are provided with transitional housing within a social business model compare with the recovery needs of substance abusers who are not residentially unstable.How to Change the World provides vivid profiles of social entrepreneurs. The course is an In Search of Excellence for social initiatives, intertwining personal stories, anecdotes, and analysis. Readers will discover how one person can make an astonishing difference in the world.
	Course Goals and Objectives Approximately 100 words: This Course will clarify the definition and meaning of Social Entrepreneurship and will focus on the need to learn about the source and root of a social problem. Learners will be introduced to different perspectives about Social Entrepreneurship and they will learn about complementary and opportunistic assets which will help them to detect an opportunity and develop an idea of how to create a business for social change.From a practical perspective students will be asked to initiate a team formation process and start to think about a problem topic that they want to address with their social venture in the future. They will work in a team to research this topic and will gradually start to think about a particular opportunity and identify a purpose for their social venture project.
	Textbook Title Author Publisher Year of Publication etc: 1. Building Social Business: The New Kind of Capitalism that Serves Humanity's Most Pressing Needs Paperback – May 10, 2011 by Muhammad Yunus
	Reference: 2. How to Change the World: Social Entrepreneurs and the Power of New Ideas, Updated Edition Updated ed. Edition by David Bornstein
	Course Requirements and Grades: Grading Formula
15% - Participation and in-class assignments 
35% - Case Analysis
50% - Final Exam
	Week 11: Glimpses of Tomorrow
	Week 12: The End of Poverty
	Week 13: 
	Week 14: 
	Week 1: Social Business—From Dream to Reality
	Week 2: The Concept of Social Business
	Week 3: Why Social Business?
	Week 4: Social Business and Corporate Social Responsibility
	Week 5: Profit and Social Business
	Week 6: Social Business and Government
	Week 7: Growing Pains
	Week 8: Launching a Social Business
	Week 9: Legal and Financial Frameworks for Social Business
	Week 10: Creating a Global Infrastructure for Social Business


